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Thank you!!!

If you’re reading this, then you’re interested in being a part of my launch team for Struck Down but 
Not Destroyed. Years have have gone into this book, and I’m so happy that you’re coming along-
side me to spread the word. It means the world to me, really. So, thank you. I can’t say that enough. 

Benefits for Launch Members

Why join this launch team? Aside from spreading a biblical message to those who desperately need 
it, here are a few perks:

• A signed paperback copy of the book, with a personalized note
• Access to special resources that are created for anxiety sufferers 
• Sharable images and quotes to post on social media
• Direct communication with the author during and after the launch process

Don’t get me wrong: I know you’re blessing me by being a part of this launch team. These perks 
are my effort to show my apprecation for the time and energy you’re investing. Again, I can’t say 
how much this means to me. 

What’s a Launch Team?

Let me start with the basics. Not everyone knows what a launch teams is, let alone what it means to 
be a part of one. What exactly is a book launch team and what does it do? A book launch team is 
a group of people who believe in the message of a book and are committed to letting other people 
know about it. That’s it. Pretty simple, right? 

But what does a launch team actually do? That’s what this document is all about. If you have ques-
tions or ideas about the launch at any point, please don’t hestitate to contact me at pthibbs@gmail.
com. The rest of the document will explain what I hope we can do to get this book out into the 
world!
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The Obstacle: Getting Noticed

Why do you even need to do a book launch? Great question. Let me give you a number: 1 mil-
lion. That’s how many new books are published in the US alone. Every. Single. Year. That’s a lot 
of books! There’s no shortage of reading materials for people today. Instead, they likely have the 
opposite problem: how can they find the book that’s right for them? The purpose of a book launch 
is to make more “noise” about the book when it comes out so that more readers can find it and 
benefit from it. So, that’s the obstacle we’re up against: making noise in a noisy marketplace. 

The Strategy

So, what’s the strategy? What are we going to do to make some noise? I’ve broken my approach 
down into two elements: what I’m going to do and what I need your help with. Again, if you have 
suggestions throughout this process, don’t hestitate to contact me. After I lay out each side of the 
strategy, I’ll provide a 30-day calendar for the launch. If we stick to that fairly well, then I believe 
the launch will be successful.

What I’m Going To Do

On my end, I’ll be doing several things to help get the book more exposure. Here are a few of them.

1. Using targeted keywords in Amazon to help readers easily locate the book
2. Setting up podcast appearances and interviews close to the launch date. I’m currently 

thinking of Mortification of Spin, The Pastor-Writer, and The Laymen’s Lounge. If 
you know of people with podcasts who might be interested, feel free to pass them my 
email!

3. Providing you with graphics and quotes to use on social media. I’ll be posting most 
of these on the Facebook group, but let me know if you’re not a Facebook user, and 
I can send them to you via email. 

4. Running promotions for the book when it first launches (such as a lower price). For 
the first 3 days, the book will be discounted. After that, it will go up to regular price.
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Even though I’m taking responsibility for doing these things, I’d still LOVE your help. It would 
be especially helpful if you would tell family, friends, and strangers (via social media) about the 
podcasts and interviews; use the graphics and quotes with searchable hashtags to help people see 
the material (I’ll provide a list of hashtags you can use at the end of this document); tell as many as 
people as possible when the book is at a discounted price.

What I Need Your Help With

In terms of what I need you to do, I’ll keep it simple. There are three things.

1. Read the book! I’ll be sending you a PDF of the final copy. You’ll see the book 
before ANYONE else. So, take your time and work through it at your own pace. It 
would be ideal if you were finished before the book launched, but there’s no pres-
sure. I just want you to dive in :)

2. Write a review on Amazon the day of the launch. Amazon reviews are VERY influ-
ential. I know it seems like a little thing, but it’s not. Trust me. The more reviews we 
can have posted on launch day, the better. Most people (perhaps even yourself) make 
decisions on what books to purchase based on customer reviews. I want you to write 
an HONEST review. If there’s something you don’t like, that’s fine. Just be transpar-
ent and tell people what you really think about the book. 

3. Tell at least 5 other people about the book. I’ve read a lot about book marketing. 
Do you know what the most powerful means of marketing still is? Word of mouth. 
Nothing is more powerful than a friend’s recommendation. So, would you commit to 
telling 5 people about the book at some point?

Your Contact Information

So, if I haven’t scared you off yet, and you’re still interested in being part of the launch team, I’ll 
need a few pieces of information from you. You can send them to my personal email address: 
pthibbs@gmail.com.

1. Your personal email address, just in case I need to send an email message to the 
team.
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2. Your mailing address, if you want a free paperback version of the book. 
3. Any questions you have about this whole thing.

See the launch calendar below. I’ll be interacting with you on the Facebook group about these dates 
and action items (or via email). 

Again, THANK YOU so much for being a part of this project! I’m praying that God will use this 
to help many struggling brothers and sisters. Please pray with me that God would get this book into 
the hands of those who need to read it.

30-Day Launch Calendar

Offical Book Launch Date: Wednesday, January 15, 2020
Launch Campaign Start Date: December 15, 2019

Action Item Completion Date Notes

Read the book before anyone 
else does :)

Janary 1, 2020 You could finish it after Jan-
uary 1st, but this would allow 
you enough time to start tell-
ing other people about it.

Begin sharing your own fa-
vorite parts on social media. 
(Make sure you tag me! See 
my usernames on the next 
page.)

January 1, 2020 Bascially, as soon as you start 
reading the book, you can 
start posting on social media. 
Tag me whenever you post, if 
possible. 

Share images and quotes 
I provide in the Facebook 
group.

Throughout the campaign, 
and up to two weeks after the 
book launches

If you don’t use Facebook, 
just send me your email ad-
dress. 

Tell a few people about the 
book.

January 15, 2020 Again, word of mouth is 
the most powerful means of 
spreading the word.
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Write up a short, honest re-
view to post on Amazon.

January 14, 2020 If you do this before the 
launch day, it will be easier 
to post it without much plan-
ning.

Official Launch Day!!! Post 
your review on Amazon and 
tell as many people as you 
can that the book is out.

From January 15–17 is what 
people call the Soft Launch.

January 15, 2020 Make sure you mention that 
it’s being offered at a dis-
counted price for 3 DAYS 
ONLY. I’m currently plan-
ning on $5.99. There might 
be additional deals for the eb-
ook version.

Beginning of the Hard 
Launch (when the book will 
be pushed through ads and 
social media blasts). From 
January 18–24, we want to be 
the MOST active on social 
media. 

January 22, 2020 After this day, the book will 
go up in price, matching oth-
er books in its category. I’m 
currently planning on $15.99. 
This is when we want to ex-
pend the most energy on so-
cial media 

Spread the word about pod-
cast appearances and inter-
views. 

TBA. I’ll post these in the 
Facebook group as soon as I 
have specifics ironed out. 

These are particularly help-
ful for busy people who only 
have time to listen to some-
thing in the car.

Social Media Info

Whenever you post on social media, please tag me. Below are my usernames for Twitter, Insta-
gram, and Facebook. 

Twitter: @HibbsPierce
Instagram: @pthibbs
Facebook: @wordsfromPTH

If you want to send readers to my website, that’s piercetaylorhibbs.com. I’ll be posting addi-
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tional reader resources there. I’ll share that page with you on the Facebook group. 

Hashtags

While I’ve never been thrilled about using hashtags, they work. They help people who are search-
ing for something find it. It’s just that simple. So, below is a list of hashtags you could copy and use 
whenever you post anything about the book. If nothing else, please include the first hashtag in the 
list :)

#struckdownbook #anxiety #anxietyrelief #anxietyproblems #anxietysupport #anxietyattack 
#anxietydisorders #anxietydisorderawareness #panicattack #panicattacks #panicattackhelp 
#mentalhealth #mentalhealthawareness #christianmentalhealth #christianmentalhealtha-
wareness #christianmentalhealthcounselor #christianmentalwellness #christiancounseling 
#christiancounselor 

You ARE the best! I really can’t thank you enough for helping me get this out there. It’s going to 
change lives. I just know it. 

– PTH


